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ARTICLE INFO ABSTRACT
This article explores the application of public relations tactics in
Keywords: the context of Rumah Pintar Cendikia, specifically through the

public relations, social media lens of social media management as outlined by Wilcox. The

management, Rumah Pintar,
audience engagement,
educational initiatives, profit

study aims to identify the effectiveness of various Public
Relations strategies in enhancing the organization's visibility
and engagement with its target audience. Methodologically, the

research employs a qualitative method approach, combining

organizations arci efl : c I
qualitative interviews with key stakeholders and quantitative

DOI: analysis of social media metrics. Findings reveal that
http://dx.doi.ora/Xxxxx . xxx.xxx/je consistent and strategic use of social media platforms
SSCOM.VVVV significantly boosts audience interaction and support for

Rumah Pintar Cendikia's educational initiatives. The study
concludes that adopting a well-planned social media
management  strategy can greatly benefit non-profit
organizations in achieving their communication objectives. The
implications of this study suggest that similar organizations can
replicate these tactics to improve their outreach and impact.
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1. INTRODUCTION

Rumah Pintar Cendikia Juanda is a non-formal educational institution built and
inaugurated by Mrs. Hj. Ani Bambang Yudhoyono on December 22", located on Jalan Raya
Juanda, Sedati, Sidoarjo Regency, East Java. The early history of building a Rumah Pintar
began with an idea from Mrs. Ani who wanted to entertain and play with the children of the
Aceh tsunami victims. Through this idea, Mrs. Ani finally proposed making a Motor Pintar.

The motorbike was then modified and filled with toys, books, and dolls. However, because
there were so many places to visit, the motorbike had to move from place to place, causing
many children to feel lost. Finally, Mrs. Ani proposed the idea of creating a special residential
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building to entertain the children. With this idea, a “Rumah Pintar” (Smart House) was
created, one of which is Rumah Pintar Cendikia Juanda. Rumah Pintar Cendikia has five
facilities, or what they call centers, namely a book center, computer center, stage center,
play center, and craft center.

On its journey, Rumah Pintar Cendikia naturally faced several challenges in its operation,
one of which was the lack of visitors. Additionally, insufficient funding caused some houses
to move, and some places to close permanently. Rumah Pintar Cendikia Juanda almost
faced the same fate due to a lack of promotion and insufficient funds. The management then
began to focus on promotion and invited certain parties to collaborate with Rumah Pintar
Cendikia Juanda. One of the strategies they used to gain the trust of other parties was
persuasion. This method of public relations promotion and communication successfully
helped Rumah Pintar Cendikia recover from the brink of bankruptcy. However, now Rumah
Pintar Cendikia Juanda has actively utilized social media platforms to disseminate
information, promote its programs, and foster a sense of community among its stakeholders.
The institution recognizes the importance of maintaining a strong online marketing,
particularly in today's digital age where social media plays a significant role in shaping public
perception.

Social Media Management is an activity that aims to manage social media effectively
through social media such as Instagram and Tiktok. Rumah Pintar Cendikia Juanda has
adopted the principles outlined by Wilcox in his book on social media management.
According to Wilcox (2015), social media management is important because:

1. Setting Clear Goals.

2. Understanding the Target Audience.

3. Creating Interesting Content.

4. Monitoring and Measuring Performance

Through careful analysis of public relations strategies, Rumah Pintar Cendikia Juanda can
design and implement effective communication steps to strengthen their image in the eyes of
the public. This involves the use of various communication channels, from social media and
websites to community activities and collaboration with specific parties. By comprehending
the latest trends in education and information technology, Rumah Pintar Cendikia Juanda
can adapt its public relations strategy to remain relevant and attractive to the public.

2. RESEARCH METHOD
2.1 Research Design

According to Moleong (2007), qualitative research is research that aims to understand the
phenomena experienced by the research subject. This method is also used to research
matters related to the research of subjects' behaviors, motivations, attitudes, perceptions,
and actions. Simply put, the study cannot use quantitative methods. According to Lexy J.
Moleong, qualitative data sources are displayed in the form of oral or written words that are
observed by researchers, and objects that are observed in detail so that the meaning implied
in the document or object can be captured. The source of the data should be original, but if it
is difficult to obtain, photocopying or imitation is not too much of a problem, as long as strong
evidence of its position can be obtained.

In this research we used a quantitative approach with a social media analysis method.
Data was collected through the analysis of the Rumah Pintar Cendikia Juanda social media
content. In analyzing social media, we use social media analytics tools to measure
engagement, reach, and sentiment from posts made by Rumah Pintar Cendikia Juanda on
social media platforms such as Instagram and TikTok.

2.2 Participants

Participants who assisted in this research were Mr. Marsudi as one of the administrators
of Rumah Pintar Cendikia Juanda who provided information about the history, facilities, and
management of Rumah Pintar Cendikia Juanda or acted as a resource person in the
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research. Furthermore, all lecturers of the English for Business and Professional
Communication study programs who had organized activities visited Rumah Pintar Cendikia
who then acted as researchers to study more deeply regarding the information that could be
provided by Mr. Marsudi.

2.3 Instruments

The observation tools or instruments we use in this research are voice recorders and
notes. This study used a mixed method consisting of 2 research instruments. The
instruments used in this study were Observation and interviews with the administrators of
Rumah Pintar Cendikia. According to Sanjaya (2015), observation is a data collection
technique by observing directly or not observing the things observed and recording them on
the observation tool. The things observed are usually symptoms, behaviors, living things, and
inanimate objects that are being studied. The observations we made by visiting Rumah
Pintar Cendikia directly and observing the activities that occurred there, then we recorded
and managed the information obtained by analyzing and searching for other information via
the internet. The observation tools or instruments we used in this study were voice recorders
and notes.

2.4 Data Analysis Procedures

In this study, the data collection method used was by using the observation and interview
methods. The observation method was used by making direct visits to Rumah Pintar
Cendikia and trying to compare the results of the observations with those obtained through
social media. In addition, in this study, the data obtained was also obtained from direct
interviews with administrators to find out more information related to Rumah Pintar Cendikia.
After conducting direct observations and interviews, the data obtained was then analyzed
using descriptive methods to provide an explanation of a problem that was the object of
research. In addition, this study also used relevant and reputable journals to strengthen the
research data obtained in the field. In seeking research results, researchers will compare the
research results obtained with previous research based on journals or through Rumah Pintar
Cendikia social media to analyze problems and provide recommendations in solving
problems related to social media management. In addition, appropriate recommendations in
carrying out social media management will be provided by researchers so that they can be
used by Rumah Pintar Cendikia administrators

3. DISCUSSION
3.1 Result

The condition of Rumah Pintar Cendikia was very bad in the beginning, lack of funding
and management that had not been directed resulted in a lack of interest in visitors to come
to Rumah Pintar. The lack of promotion is also one of the factors that Kedai Pintar Cendikia
is rarely known by the public. Finally, around 2018 Rumah Pintar Cendikia renovated and
attracted many investors to work with it, then they began to promote by inviting schools to
visit Rumah Pintar Cendikia.

Not only collaborating with schools, Rumah Pintar Cendikia also promotes it through
Social Media such as Instagram and TikTok. They use social media to show the activities
and facilities available at Rumah Pintar. The use of Rumah Pintar Cendikia's social media is
also not only for promotion, but they are used for media information and documentation of
activities carried out at Rumah Pintar Cendikia. Public relations Rumah Pintar Cendikia often
shares information related to activities carried out by visitors to social media, not only for
documentation they also intend to show the facilities at Rumah Pintar. In this way, it is very
effective because it directly provides two pieces of information about the activities and
facilities of the Rumah Pintar in one way. Social media as an information media is also very
useful during the COVID-19 pandemic. During these difficult times, the public relations of
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Rumah Pintar Cendikia uses social media as a place to provide information to visitors about
health protocols, operating hours, and also information about Rumah Pintar.

The next way that Rumah Pintar Cendikia does to attract visitors is to collaborate with
social media creators, especially on the TikTok platform. TikTok being one of the most
postponed and used media platforms will be profitable if Rumah Pintar promotional videos
can be seen by many audiences. One of the most toned videos about Rumah Pintar
Cendikia is from the TikTok account @marsha.sihh which has been watched by more than
500,000 viewers on TikTok, with more than 30,000 likes. From the video, it can be seen that
the impact of using social media on the TikTok platform is very high, which can have great
potential to attract visitors to Rumah Pintar Cendikia to be even wider.

From the results of the observation of social media of Rumah Pintar Cendikia, it can be
seen that Rumah Pintar Cendikia Juanda adopts several principles of social media
management contained in the book public relations strategies and tactics by Dennis L.
Wilcox. These principles include:

1. Setting Clear Objectives: Establishing specific goals for social media engagement
helps the institution focus its efforts and measure success.

2. Understanding the Target Audience: Identifying the target audience and tailoring
content accordingly ensures that the institution's message resonates with its
stakeholders.

3. Creating Engaging Content: Developing high-quality, engaging content that is
relevant to the target audience is crucial for maintaining audience interest and
encouraging user-generated content.

4. Monitoring and Measuring Performance: Regularly monitoring and measuring social
media performance helps the institution track its progress, identify areas for
improvement, and adjust its strategies accordingly.

Not only principles, of public relations must also have tactics to promote so that what is
presented can be conveyed appropriately. Here are some of the tactics used by public
relations in promoting through social media:

1. Content Strategy: The institution has developed a comprehensive content strategy
that focuses on creating engaging and informative posts, including updates on
academic programs, events, and achievements. This approach helps to maintain
audience interest and encourages user-generated content.

2. Social Media Platforms: Rumah Pintar Cendikia Juanda has a strong presence on
various social media platforms, including Facebook, Instagram, and Twitter. Each
platform is utilized to target specific audience segments and tailor content accordingly.

3. Hashtag Campaigns: The institution has launched targeted hashtag campaigns to
increase visibility and encourage user engagement. These campaigns often focus on
specific themes or events, such as academic achievements or community service
initiatives.

4. Influencer Partnerships: Rumah Pintar Cendikia Juanda has collaborated with social
media influencers and content creators to promote its programs and events. This
approach helps to expand the institution's reach and credibility.

5. Social Media Monitoring: The institution regularly monitors its social media presence
to track engagement metrics, respond to user feedback, and address any potential
issues.

These strategies and tactics are very important to do before creating promotional content
on social media, so Rumah Pintar Cendikia uses these strategies in creating promotional
content on social media. Before starting to publish content, Public Relations must find out the
target audience they want to reach. After knowing who the target audience of your brand is,
public relations can start thinking about concept ideas for the promotional content. If the
audience and content are as desired, then the audience's interest will increase. In addition,
the use of hashtags and concepts that are trending on social media will also attract a wider
audience. In this modern era, good social media management will affect the brand itself. In
this case, Rumah Pintar Cendikia Juanda has managed to manage social media quite well,
judging from the image of Rumah Pintar itself, public relations had succeeded in making
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Rumah Pintar Cendikia one of the Smart Houses that are crowded even during the pandemic
when Rumah Pintar visitors are still crowded with enthusiasts. The importance of building
good branding on social media is one of the keys to the success of Rumah Pintar in
attracting the interest of visitors.

4. CONCLUSION

Based on the results of the discussion that has been carried out, it can be concluded that
Rumah Pintar Cendikia utilizes promotional media through Instagram and TikTok to invite
schools to visit Rumah Pintar Cendikia. Rumah Cendikia's public relations team utilizes
social media as a medium for documentation and information related to activities that have
been carried out. With promotions on social media, it makes Rumah Pintar Cendikia more
attractive and able to collaborate with creators. In addition, Rumah Pintar Cendikia also
adopts the principles of social media management in the form of setting clear targets,
understanding target audiences, creating interesting content and monitoring and measuring
social media performance periodically. The tactics used to carry out promotions by Rumah
Pintar Cendikia's public relations are creating content strategies, presenting social media
platforms, using hashtag campaigns, partnering with influencers and monitoring social media
developments periodically so that Rumah Pintar Cendikia becomes known to the wider
community.

REFERENCES

Allagui, 1., & Breslow, H. (2016). Social Media for Public Relations: Lessons from Four
Effective Cases. Public Relations Review, 42(1): 20-30.
https://doi.org/10.1016/j.pubrev.2015.12.001

Austin, E. W., Pinkleton, B., Austin, E. W., & Pinkleton, B. E. (2006). Strategic Public
Relations Management. In Routledge eBooks.
https://doi.org/10.4324/9781410616555

Barker, M., Barker, D. I., Bormann, N. F., & Zahay, D. (2016). Social Media Marketing: A
Strategic Approach. Cengage Learning.
https://books.google.ie/books?id=R4JjzgEACAAJ&dg=M.+Barker+et+al.+Social+medi
at+marketing:+a+strategic+approach&hl=&cd=5&source=gbs _api

Barker, M., Barker, D. I., Bormann, N. F., & Zahay, D. (2016b). Social Media Marketing: A
Strategic Approach. Cengage Learning.
http://books.google.ie/books?id=R4JjzgEACAAJ&dg=Social+Media+Marketing:+A+St
rategic+tApproach+Melissa+Barker,+Donald+|.+Barker,+Nicholas+F.+Bormann,+Debr
at+Zahay+-+pdf+download+free+book&hl=&cd=4&source=gbs_api

Chan, C., & Holosko, M. J. (2016). The Utilization of Social Media for Youth Outreach
Engagement:. A Case Study. Qualitative Social Work, 16(5), 680-697.
https://doi.org/10.1177/1473325016638917

Reddi, C.N. (2019). Effective Public Relations And Media Strategy (Third Edition). Google
Books.
https://books.google.co.id/books?id=MerKDWAAQBAJ&Ipg=PP1&ots=EilykDA30g&d
g=info%3Ar86gip18ItQJ%3Ascholar.google.com%2F &Ir&hl=id&pg=PP1#v=0onepage&
q&f=false

Gregory, A. (2020). Planning and Managing Public Relations Campaigns: A Strategic
Approach. http://eprints.hud.ac.uk/id/eprint/30215/

Heggde, G., & Shainesh, G. (2018). Social Media Marketing. Springer.
http://books.google.ie/books?id=qUtLDwWAAQBAJ&printsec=frontcover&dq=Social+M
edia+Marketing+Emerging+Concepts+and+Applications&hl=&cd=1&source=gbs_api

Jaakonmaki, R., Mdller, O., & Brocke, J. V. (2017). The Impact of Content, Context, and
Creator on User Engagement in Social Media Marketing. Proceedings of the . . .
Annual Hawaii International Conference on System Sciences/Proceedings of the

Journal of English Studies and Business Communication, 1(1), 2024 11


https://doi.org/10.1016/j.pubrev.2015.12.001
https://doi.org/10.4324/9781410616555
https://books.google.ie/books?id=R4JjzgEACAAJ&dq=M.+Barker+et+al.+Social+media+marketing:+a+strategic+approach&hl=&cd=5&source=gbs_api
https://books.google.ie/books?id=R4JjzgEACAAJ&dq=M.+Barker+et+al.+Social+media+marketing:+a+strategic+approach&hl=&cd=5&source=gbs_api
http://books.google.ie/books?id=R4JjzgEACAAJ&dq=Social+Media+Marketing:+A+Strategic+Approach+Melissa+Barker,+Donald+I.+Barker,+Nicholas+F.+Bormann,+Debra+Zahay+-+pdf+download+free+book&hl=&cd=4&source=gbs_api
http://books.google.ie/books?id=R4JjzgEACAAJ&dq=Social+Media+Marketing:+A+Strategic+Approach+Melissa+Barker,+Donald+I.+Barker,+Nicholas+F.+Bormann,+Debra+Zahay+-+pdf+download+free+book&hl=&cd=4&source=gbs_api
http://books.google.ie/books?id=R4JjzgEACAAJ&dq=Social+Media+Marketing:+A+Strategic+Approach+Melissa+Barker,+Donald+I.+Barker,+Nicholas+F.+Bormann,+Debra+Zahay+-+pdf+download+free+book&hl=&cd=4&source=gbs_api
https://doi.org/10.1177/1473325016638917
https://books.google.co.id/books?id=MerKDwAAQBAJ&lpg=PP1&ots=EilykDA3Og&dq=info%3Ar86gip18ltQJ%3Ascholar.google.com%2F&lr&hl=id&pg=PP1
https://books.google.co.id/books?id=MerKDwAAQBAJ&lpg=PP1&ots=EilykDA3Og&dq=info%3Ar86gip18ltQJ%3Ascholar.google.com%2F&lr&hl=id&pg=PP1
https://books.google.co.id/books?id=MerKDwAAQBAJ&lpg=PP1&ots=EilykDA3Og&dq=info%3Ar86gip18ltQJ%3Ascholar.google.com%2F&lr&hl=id&pg=PP1
http://eprints.hud.ac.uk/id/eprint/30215/
http://books.google.ie/books?id=qUtLDwAAQBAJ&printsec=frontcover&dq=Social+Media+Marketing+Emerging+Concepts+and+Applications&hl=&cd=1&source=gbs_api
http://books.google.ie/books?id=qUtLDwAAQBAJ&printsec=frontcover&dq=Social+Media+Marketing+Emerging+Concepts+and+Applications&hl=&cd=1&source=gbs_api

Gymnasty Al Iza, Fatimatuz Zahro, Nirmala Febian Faradhita, Laksmi Diana

Annual Hawaii International Conference on System Sciences.
https://doi.org/10.24251/hicss.2017.136

Moleong, L. J. (2017). Metodologi Penelitian Kualitatif.
https://elib.fe.unpas.ac.id/index.php?p=show_detail&id=7349

Papasolomou, [., & Melanthiou, Y. (2012). Social Media: Marketing Public Relations’ New
Best Friend. Journal of Promotion Management, 18(3): 319-328.
https://doi.org/10.1080/10496491.2012.696458

Plowman, K. D., & Wilson, C. (2018). Strategy and Tactics in Strategic Communication:
Examining their Intersection with Social Media Use. International Journal of Strategic
Communication, 12(2), 125-144. https://doi.org/10.1080/1553118x.2018.1428979

Quesenberry, K. A. (2024). Social Media Strategy. Rowman & Littlefield.
https://books.google.ie/books?id=94nxEAAAQBAJ&printsec=frontcover&dg=Social+
media+strategy:+Marketing,+advertising,+and+publictrelations+in+the+consumer+re
volution+Keith+A+Quesenberry&hl=&cd=1&source=gbs _api

Sanjaya, W. (2015). Penelitian Pendidikan: Metode, Pendekatan, dan Jenis. Kencana.
http://books.google.ie/books?id=3fe1 DWAAQBAJ&printsec=frontcover&dg=Penelitian
+Pendidikan:+jenis,+metode+dan+prosedur+/+Wina+Sanjaya&hl=&cd=1&source=gb
s_api

Valentini, C. (2015). Is Using Social Media “Good” for the Public Relations Profession? A
Critical Reflection. Public Relations Review, 41(2), 170-177.
https://doi.org/10.1016/j.pubrev.2014.11.009

Wilcox, D. L., Cameron, G. T., & Reber, B. H. (2015). Public Relations: Strategies and
Tactics, Global Edition. Pearson Higher Ed.
https://books.google.ie/books?id=\W9epBwAAQBAJ&dg=Public+Relations+Strategies
+and+Tactics+ELEVENTH+edition&hl=&cd=3&source=gbs_api

12 Journal of English Studies and Business Communication, 1(1), 2024


https://doi.org/10.24251/hicss.2017.136
https://elib.fe.unpas.ac.id/index.php?p=show_detail&id=7349
https://doi.org/10.1080/10496491.2012.696458
https://doi.org/10.1080/1553118x.2018.1428979
https://books.google.ie/books?id=94nxEAAAQBAJ&printsec=frontcover&dq=Social+media+strategy:+Marketing,+advertising,+and+public+relations+in+the+consumer+revolution+Keith+A+Quesenberry&hl=&cd=1&source=gbs_api
https://books.google.ie/books?id=94nxEAAAQBAJ&printsec=frontcover&dq=Social+media+strategy:+Marketing,+advertising,+and+public+relations+in+the+consumer+revolution+Keith+A+Quesenberry&hl=&cd=1&source=gbs_api
https://books.google.ie/books?id=94nxEAAAQBAJ&printsec=frontcover&dq=Social+media+strategy:+Marketing,+advertising,+and+public+relations+in+the+consumer+revolution+Keith+A+Quesenberry&hl=&cd=1&source=gbs_api
http://books.google.ie/books?id=3fe1DwAAQBAJ&printsec=frontcover&dq=Penelitian+Pendidikan:+jenis,+metode+dan+prosedur+/+Wina+Sanjaya&hl=&cd=1&source=gbs_api
http://books.google.ie/books?id=3fe1DwAAQBAJ&printsec=frontcover&dq=Penelitian+Pendidikan:+jenis,+metode+dan+prosedur+/+Wina+Sanjaya&hl=&cd=1&source=gbs_api
http://books.google.ie/books?id=3fe1DwAAQBAJ&printsec=frontcover&dq=Penelitian+Pendidikan:+jenis,+metode+dan+prosedur+/+Wina+Sanjaya&hl=&cd=1&source=gbs_api
https://doi.org/10.1016/j.pubrev.2014.11.009
https://books.google.ie/books?id=W9epBwAAQBAJ&dq=Public+Relations+Strategies+and+Tactics+ELEVENTH+edition&hl=&cd=3&source=gbs_api
https://books.google.ie/books?id=W9epBwAAQBAJ&dq=Public+Relations+Strategies+and+Tactics+ELEVENTH+edition&hl=&cd=3&source=gbs_api

